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Digital lab testing & reports 
The digital lab testing undertaken by University of Surrey (PP9) took place in May 2022. 

A selection of promotional material such as videos and leaflets were provided by 

tourism players in Norfolk and were thoroughly tested in the digital lab which used 

state of the art eye tracking, facial expression and galvanic skin response testing 

methods.  

The businesses and organisations from Norfolk involved in the testing were: 

▪ Black Shuck Gin Distillery 

▪ Brancaster Stays 

▪ Dilham Hall – Canoe Hire  

▪ Duration Brewery 

▪ Head East campaign 

▪ Paul Dickson Tours 

▪ The Broads Authority  

The findings from this testing were presented as individual detailed reports which were 

then shared with participating local organisations and businesses. This testing gave 

valuable insights into how target groups responded and interacted with the marketing 

materials tested and gave those businesses taking part the opportunity to better 

understand the strengths and weaknesses of their offer.  This insight will help them 

improve the way they communicate and promote their offer to potential customers.  

The digital testing findings were also used by the Norfolk EXPERIENCE team to review 

existing marketing materials and inform development of new materials to be used as 

part of the Be Norfolk marketing campaign. This helped to ensure our EXPERIENCE 

marketing material are high quality and have broad appeal to increase engagement 

with visitors.  

The impact of this exercise goes beyond the EXPERIENCE project as its findings and 

lessons learnt can be used in future projects and marketing campaigns run by the 

Norfolk County Council and external stakeholders. 
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Eye Tracking: Explanation & Results 
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Facial Expressions: Explanation & Results 
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